
LEVERAGING INSTAGRAM’S
MOST UNDERRATED TOOL

instagramstories 101
selling on



THE
INTRO

S E C T I O N  O N E



In recent years, Instagram Stories have gained immense

popularity and have become an essential feature of the

platform. With over 500 million daily active users, Instagram

Stories have surpassed traditional feed posts in terms of

engagement and content consumption. This visual,

ephemeral format has transformed the way users interact

with the platform and how businesses can connect with their

target audience.

The unique appeal of Instagram Stories lies in their short-

lived nature. Unlike regular feed posts, Stories only last for

24 hours, which encourages users to post more frequently

and share real-time content. This fosters a sense of urgency

among viewers and keeps them engaged and coming back

for more. Moreover, the vertical full-screen format is highly

immersive, capturing the viewers' attention and making it an

ideal medium for brands to showcase their products and

services.

Selling On
IG Stories.



Selling On
IG Stories.
W H Y  S E L L  O N  S T O R I E S ?

Utilising Instagram Stories

as a sales channel offers

numerous advantages for

businesses. Some of these

benefits include:

Instantaneous and

Authentic Connection

with Your Audience:

Instagram Stories offer a

more genuine and

unfiltered glimpse into your

business, allowing you to

create a stronger bond with

your followers. By sharing

behind-the-scenes content,

product sneak peeks, and

company news, you can

humaniSe your brand and

build trust with your

audience.

Increased Reach and

Visibility through Story

Discovery:  Instagram's

algorithm allows users to

discover new content based

on their interests and

preferences. This means

that even if someone is not

following your account,

your Stories can still appear

in their Explore feed,

ultimately increasing your

reach and potential for new

customers.

 

Fostering Customer

Engagement and

Interaction:  Instagram

Stories provide a more

interactive experience

compared to traditional



feed posts. With features like polls, questions, and quizzes,

you can easily engage with your audience and gather

valuable insights. This not only drives higher engagement

rates but also helps you better understand your customers'

preferences and needs.

Utilising Instagram's In-built E-commerce Features :

Instagram has introduced several features tailored for

businesses, such as shoppable stickers and product tagging.

These features make it easier for users to discover, learn

about, and ultimately purchase your products directly within

the app, streamlining the customer journey and increasing

the likelihood of conversion.



This comprehensive guide aims to help businesses unlock

the full potential of Instagram Stories as a sales channel. By

providing practical tips, strategies, and real-life success

stories, this guide will equip you with the knowledge and

tools to create a thriving Instagram presence that drives

sales and growth.

Some of the key objectives of this guide include:

Helping businesses leverage Instagram Stories for sales

and revenue generation

Providing actionable tips and strategies to create

engaging and sales-driven content

Showcasing successful case studies from various

industries to inspire and inform your Instagram sales

strategy

Every business is unique, with its own set of challenges and

opportunities. To get the most out of this guide, it's essential

to adapt the strategies and techniques to your specific

brand, industry, and target audience.

Start by identifying your business's unique needs and

challenges. This could include understanding your target

audience's preferences, your brand's positioning, and the

competitive landscape of your industry. With this

information in hand, you can then tailor the strategies

presented in this guide to your specific situation.

Remember that the world of social media and e-commerce is

always evolving. To stay ahead of the curve and ensure

long-term success, it's crucial to continuously learn and



adapt your Instagram sales strategy. Stay up-to-date with the

latest trends, features, and best practices, and be prepared

to iterate and refine your approach as needed.

By following the guidance provided in this book, you'll be

well on your way to harnessing the power of Instagram

Stories to boost your sales and grow your business. As you

progress through each chapter, you'll uncover valuable

insights and strategies that will help you elevate your

Instagram presence, create a strong connection with your

audience, and drive conversions.

As you implement the techniques discussed in this guide,

keep track of your progress and measure the results. Use

Instagram Insights and other analytics tools to understand

the impact of your efforts and identify areas for

improvement. Remember that the key to success is

experimentation, adaptation, and persistence.

Don't be afraid to try new things and take calculated risks.

Embrace the unique features and functionalities of

Instagram Stories and explore innovative ways to engage

and captivate your audience. The more creative and

authentic you are, the more likely you are to stand out in the

crowded digital landscape and capture the attention of your

target customers.



GETTING
SET UP

S E C T I O N  T W O



Instagram
Profile.
Y O U R  B U S I N E S S  P R O F I L E

Before diving into the

world of Instagram Stories,

it's essential to have a solid

foundation in the form of

an optimised Instagram

business profile. This starts

with creating and setting

up an Instagram Business

account.

If you already have a

personal account that

you'd like to use for your

business, you can easily

convert it into a business

account. To do so, go to

your profile, tap on the

menu icon, select

"Settings," then "Account,"

and finally, choose "Switch

to Professional Account." 

Follow the prompts to

complete the setup process.

There are several benefits to

using an Instagram Business

account, including access

to Instagram Insights, the

ability to run ads, and the

option to add contact

information and business

categories to your profile.

These features are crucial

for businesses looking to

leverage Instagram Stories

for sales.



Once you have set up your

Instagram Business account,

it's time to optimise your bio

and profile to attract potential

customers and drive sales.

Your Instagram bio is the first

thing users see when they visit

your profile, and you only have

150 characters to make an

impression. To create a

compelling bio, follow my

winning blueprint:

Line 1: Clearly state what you

do / your value proposition.

Line 2: A credibility claim OR

your unique selling point.

Line 3: A call to action.

Bonus Tip
Having a business account can restrict your ability to

use mainstream music in Instagram's music library. To

avoid this, simply go to "edit profile", then "category".

Set your category as "entrepreneur". You can hide this

from your profile so it isn't visible if you wish, but

doing this gives you full access to the music library.



It's also important to:

Include relevant keywords: Incorporate industry-specific

keywords to make your profile more discoverable in

search results.

1.

Use emojis strategically: Emojis can add personality to

your bio and make it visually appealing. Use them

sparingly and in a way that complements your brand

identity.

2.

Format your bio with line breaks: Make your bio easy to

read by using line breaks to separate different pieces of

information.

3.

Avoid hashtags: Hashtags in bios are clickable so you'll

find people become intrigued, they'll click on it then

leave your profile. You want to keep them hooked.

4.

Example Bio
(E) Skin-vest in glowy, smooth, spot-free skin

(E) As seen in Cosmopolitan & Vogue

(E) Click below for flawless skin

www.skincarecompany.com

(E) = emoji



Instagram allows you to include five clickable link in your

bio, although from personal experience, it can look super

messy. To share multiple links, consider using a link-in-bio

tool like Linktree, which allows you to create a customisable

landing page with multiple links.

My favourite link in bio tools:

 1. Komi (requires you to join a Waitlist)

 2. Stan Store (transform your bio link into a shop if you only

have a few products / services)

 3. Milkshake (you can get super creative with this one; it's

like building a website)

 4. Canva (you can also get super creative with this one, plus

there's tonnes of templates to get you started)

 5. LinkTree (easiest to use, and free)



Instagram
Shopping.
G E T T I N G  S E T  U P

Instagram Shopping is a

powerful feature that

enables users to discover,

browse, and purchase

products directly from your

Instagram profile and

posts. To take advantage of

this feature, follow these

steps:

 1. Check your eligibility:

Ensure your business is

located in a supported

market, complies with

Instagram's commerce

policies, and sells eligible

physical goods.

 2. Set up your Facebook

Catalog: Instagram

Shopping requires a

connected Facebook

catalog. To create one, go

to your Facebook Business

Manager, click on

"Commerce Manager," and

follow the prompts to set up

your catalog.

 3. Connect your catalog to

your Instagram Business

Account: Go to your

Instagram profile, tap on the

menu icon, select "Settings,"

then "Business," and finally,

choose "Shopping." Follow

the prompts to connect your

Facebook Catalog to your

Instagram account.

 4. Wait for approval:

Instagram will review your 



account to ensure it meets the requirements for shopping

features. This process can take up to a few days. Once

approved, you can start adding shopping tags and stickers

to your posts and Stories.

 5. Manage your shopping tags and stickers: Use Instagram

Insights to monitor the performance of your shoppable

content and make adjustments as needed to optimise your

sales strategy.



Instagram
Stories.
O R G A N I S E  A N D  O P T I M I S E

Instagram Highlights are a

valuable tool for

businesses, as they allow

you to showcase your best

Stories content in a

prominent location on your

profile. By curating and

organising your Highlights,

you can make it easy for

users to navigate your

content and discover your

products.

In fact, your highlights are

just as important as your

stories, if not more so. Your

stories only last 24 hours

whereas highlights are

there permanently, which

gives potential customers

the opportunity to browse.

Create Cohesive &

Branded Highlight Covers:

A cohesive and visually

appealing aesthetic is

crucial for your Instagram

presence. Whilst some

argue it's not, just

remember, your social

media aesthetic leaves a

lasting impression on

potential customers - make

sure it's a good one!

To maintain consistency,

create custom Highlight

covers that align with your

brand identity. Use a design

tool like Canva to create

eye-catching covers that

match your brand colours,

fonts, and style.



Curating and Organising Highlights for Easy Navigation:

To make it easy for users to find and explore your content,

curate and organise your Highlights into categories or

themes. For example, you can create separate Highlights for

new products, customer reviews, tutorials, and special

promotions. Regularly update and rearrange your Highlights

to ensure they remain relevant and engaging. These should

be strategically put together, rather than just a random

collection of images. To maintain aesthetic and brand

identity, I 'd recommend creating them in Canva.

Recommended Highlights (Products)
 1. About Us

 2. Reviews

 3. Customer Photos

 4. Products

 5. Behind The Scenes

 6. FAQs

Recommended Highlights (Services)
 1. About Me

 2. Client Wins

 3. Start Here (aka why work with me)

 4. Services

 5. Tips & Tricks

 6. FAQs



SALES-DRIVEN
CONTENT

S E C T I O N  T H R E E



Understanding Your
Target Audience.
C R E A T I N G  A  B U Y E R  P E R S O N A

Before you start creating content for your

Instagram Stories, it's crucial to

understand your target audience. By

defining your ideal customer persona,

identifying their preferences and needs,

and analysing your competitors' content

strategies, you'll be better equipped to

craft compelling and sales-driven

content.

 1. Crafting A Buyer Persona

A customer persona is a detailed

representation of your ideal customer,

including their demographics, interests,

pain points, and buying behaviour. To

create a customer persona, consider

factors such as age, gender, location,

occupation, income, hobbies, and values.

Once you have a clear understanding of

your ideal customer persona, you can

tailor your content to resonate with them

and address their specific needs,

ultimately increasing the likelihood of

conversion.



Name of the ideal customer:

Age:Gender:

Location:

Income:Occupation:

Personality:

Main Goals & Aspirations:

Hobbies:

What do he/she value:

Causes he/she supports:

Main Problems & Challenges:

Marital Status:

Education:

Buyer Persona.
D E F I N E  Y O U R  I D E A L  C U S T O M E R  /  C L I E N T



To create content that appeals to your target audience, you

need to identify their preferences and needs. You can do

this by:

Analysing your existing customer data:  Review your

customer database, CRM (customer relationship

management), and analytics tools to gain insights into

your customers' behaviour and preferences.

1.

Conducting surveys and interviews: Reach out to your

customers directly to gather feedback and insights on

their needs and expectations.

2.

Monitoring social media conversations: Track

discussions and trends related to your industry, brand, or

products.

3.

Observing your competitors: Study your competitors'

content and engagement strategies to identify what

works well and what doesn't (for them).

4.

Analysing Your Existing Customer Data

View your email marketing analytics and website analytics to

understand your customer's buying behaviours. You can

begin to use this data to craft a customer journey outline

(baring in mind, not all customers will follow the exact same

journey, there will be outliers). For instance, you may find

customer's first purchase is a wax melt, then their second

purchase is typically motivated by a discount code, then

their third purchase is a candle, etc. You can then use this

journey outline to promote in a structured way on your

stories.



Conducting Surveys & Interviews

If you haven't already, it could be worth setting up an

automated feedback / interview forms to be sent via email as

this is quicker than interviewing but more in-depth than

standard surveys. Further, you can use your Instagram

stories themselves to ask your audience questions about

themselves.

Monitoring Social Media Conversations

Keep a little page on your Notes app for this so you can

easily add to it whenever. Your comments and DMs are

bound to include super valuable information; particularly

around your customer's desires and struggles. This may

show up in the form of:

 1. Desires  - "Do you sell ___?" If you're receiving questions

or comments about whether you sell something in particular,

or a particular style of your product, it's evidently of interest

to your customers so make note of it and don't just ignore it!

 2. Struggles  - "How do I ___?" Depending on what you sell,

you're also likely to receive comments and DMs from people

asking for advice on how to do something, or your

suggestions. This implies what their struggles are, so also

make note of this.

Observing Your Competitors

Don't get caught out by this. Many companies fall into the

trap of becoming the same as everyone else as they focus

too much on their competitors. Yes, observe them. However,

always aim to be different to them.



Crafting Engaging
Story Content.
I G  S T O R I E S  S T R A T E G Y

Creating engaging Instagram Stories

requires a careful balance between

promotional and non-promotional

content, a compelling narrative,

authenticity, and high-quality visuals.

 1. Balancing Promotional and Non-

Promotional Content

While your ultimate goal is to drive

sales, it's essential to maintain a

healthy balance between promotional

and non-promotional content in your

Instagram Stories.

A good rule of thumb is to follow the

80/20 rule: 80% of your content should

be informative, entertaining, or

engaging, while the remaining 20% can

be promotional.

By offering value and engaging

content, you'll build trust and rapport

with your audience, making them more

receptive to your promotional

messages.



When I refer to "promotional content", I mean super direct

promotion e.g. promoting a sale, or a new product.

The trick is to add promotional aspects to your valuable

content. Remember, valuable doesn't mean educational; it can

be entertaining, inspiring, engaging, or anything that's

"enjoyable" to watch. Here's some examples of how you can

merge the two together:

 1. Behind the scenes content of you packaging orders. This is

enjoyable to watch whilst showcasing your products. Even

better if you can go into detail of a handful of orders e.g. this

customer ordered X, Y, Z... Then, go onto casually discuss the

selling points of these products and "why they're so popular".

TOP TIP: Promoting on stories is so effective as it gives you

opportunity to be personal and casual. So, don't be too rigid

with the way you talk about your products. Talk like a human!

 2. A day in your life, using your own products. Similar to the

above example, this allows you to showcase products in their

natural setting.

 3. Share your raw reaction to good reviews. Instead of just

posting a screenshot, use the green screen feature to show off

your best reviews and show your personal reaction to them.

 2. Telling a Story: Creating a Narrative for Your Products

Instagram Stories offer a unique opportunity to tell a story and

create a narrative around your products. Instead of simply

showcasing your products, consider how you can weave a

compelling story that captivates your audience and highlights



the value your products provide. Some storytelling ideas

include:

Showcasing the production process or craftsmanship

behind your products

Sharing customer stories and testimonials

Demonstrating how your products solve a specific problem

or fulfil a need

Highlighting the unique features and benefits of your

products

A "behind the scenes" story e.g. how you developed a

product

Pixar Storytelling Formula
Once upon a time... (context of the world / situation)

Every day... (what happens daily in that world)

Until one day... (they break the routine)

And because of this... (poor consequences)

And because of this... (more consequences)

Until finally... (the solution)

Here's an example...

2 years ago my confidence was at an all time low as a

result of my poor skin.

Every day, I hid indoors and refrained from experiencing

life.

Until one day, I began crafting a skincare routine using X,

Y and Z.

And because of this, my skin got worse.

And because of this, I began to lose hope.

Until finally... I discovered ___ and my skin transformed.



 3. Embracing Authenticity and Brand Personality

Authenticity and brand personality play a significant role in

building trust and loyalty with your audience. Use your

Instagram Stories to showcase your brand's unique personality

and values by:

Sharing behind-the-scenes content, such as office life,

events, or product development

Introducing your team members and sharing their stories

Highlighting your company's mission, vision, and values

Addressing current events or social issues that align with

your brand

 4. Using High-Quality Visuals and Consistent Aesthetics

Visual appeal is a critical aspect of Instagram Stories, and

using high-quality visuals is essential for capturing your

audience's attention. Ensure your images and videos are clear,

well-lit, and professional-looking. In addition, maintain a

consistent aesthetic across your Stories by using a cohesive

colour palette, fonts, and design elements that align with your

brand identity.



Instagram Stories
Features For Sales.
L E V E R A G I N G  I N S T A G R A M  S T O R Y  F E A T U R E S

Instagram Stories offers a variety of

features that can help you drive sales

and engagement, such as shoppable

stickers, polls, questions, quizzes, and

countdown stickers. By leveraging

these features effectively, you can

create interactive and engaging

content that encourages users to take

action.

Utilising Shoppable Stickers and Tags

Shoppable stickers and tags enable

users to tap on your products in your

Stories and view product details or be

redirected to your website for purchase.

To use shoppable stickers and tags,

you'll need to have an approved

Instagram Shopping account and a

connected Facebook Catalog.

Once set up, you can add shoppable

stickers and tags to your Stories by

selecting the "Product" sticker from the

sticker tray, then choosing the product

you'd like to feature. Use these features 



strategically to showcase your products and make it easy for

users to shop directly from your Stories.

Driving Engagement with Polls, Questions, and Quizzes

Interactive features like polls, questions, and quizzes can help

drive engagement and gather valuable insights from your

audience. Use these features to:

Solicit feedback on new products or designs

Test your audience's knowledge about your products or

industry

Gauge interest in upcoming promotions or events

Encourage user-generated content by asking for product

reviews, testimonials, or experiences

Using Countdown Stickers for Time-Sensitive Promotions

Countdown stickers are an effective tool for promoting time-

sensitive offers, such as flash sales, product launches, or

limited-time promotions. To use a countdown sticker, simply

select the "Countdown" sticker from the sticker tray, customize

the timer, and add it to your Story. Users can tap on the

countdown sticker to receive a reminder when the event starts,

increasing the likelihood of participation and driving urgency.



Designing Your
Story Posts.
H O W  T O  M A K E  T H E M  S T A N D  O U T

Creating visually appealing and

engaging Instagram Stories can be

made easier with the right design tips

and tools. Utilise resources like Canva,

Instagram's in-app editing features,

custom templates, and various text,

GIFs, and stickers to enhance your

content.

Designing Stories with Canva and

Other Design Tools

Canva is a user-friendly graphic design

tool that offers a wide selection of

Instagram Story templates,

customisable elements, and an

extensive library of stock images and

graphics. Using Canva or similar tools

like Adobe Spark or Crello can help you

create professional-looking Stories

without needing advanced design

skills. If you can't start from scratch, use

the templates provided!



Using Instagram's In-App Editing Features

Instagram's in-app editing features allow you to enhance your

images and videos by applying filters, adjusting brightness

and contrast, and cropping or resizing your content.

Additionally, you can add text, stickers, GIFs, and other

interactive elements to your Stories to make them more

engaging.

Create Branded Stickers

 1. Go onto Canva

 2. Create your design

 3. Remove background

 4. Save

 5. Now, add it to your next Instagram story!



Analysing
Insights.
H O W  T O  U S E  Y O U R  D A T A

To ensure your Instagram

Stories content is driving

sales and engagement, it's

essential to measure your

success and continuously

refine your content

strategy. Track key

performance indicators

(KPIs), analyse Instagram

Insights, learn from success

stories and best practices,

and adapt your approach as

needed.

Tracking Key Performance

Indicators (KPIs) for

Instagram Stories

KPIs are measurable values

that help you evaluate the

effectiveness of your

content strategy. For

Instagram Stories, some

relevant KPIs include:

Story views and reach

Engagement rates (e.g.,

likes, comments, shares)

Click-through rates on

shoppable stickers and

tags

Conversions and sales

attributed to Instagram

Stories

Monitor these KPIs regularly

to assess your content's

performance and identify

areas for improvement.

Analysing Instagram

Insights to Identify Trends

and Opportunities

Instagram Insights is an

analytics tool available to 



business and creator accounts, providing valuable data on

your content's performance, audience demographics, and user

behaviour. Use Instagram Insights to:

Identify the types of content that resonate with your

audience

Determine the optimal posting times and frequency for your

Stories

Monitor audience growth and demographics

Measure the impact of specific campaigns or promotions

By analysing this data, you can identify trends and

opportunities to refine your content strategy and optimise your

sales efforts.

Continuously Refining and Evolving Your Content Approach

Your Instagram Stories content strategy should be a constantly

evolving process. Regularly review your KPIs, insights, and

learnings from industry trends and success stories to identify

areas for improvement and new opportunities. Experiment with

different content formats, themes, and features to keep your

audience engaged and drive sales.



THEMED
CONTENT

S E C T I O N  F O U R



Themed
Content.
B E N E F I T S  O F  T H E M E D  C O N T E N T

Themed content and

Instagram Story series offer

several benefits for your

business, helping to

increase sales and drive

audience engagement.

These benefits include

building brand consistency

and recognition, increasing

audience engagement and

anticipation, encouraging

user-generated content, and

streamlining content

creation and planning.

Building Brand

Consistency

Themed content and Story

series allow you to create a

consistent aesthetic and

tone across your Instagram 

Stories, which can lead to

increased brand recognition

and awareness. By

consistently using the same

visual elements, colours,

and messaging, you'll create

a cohesive and memorable

brand experience for your

audience.

Increasing Engagement

Instagram Story series and

themed content can

generate excitement and

anticipation among your

audience, leading to higher

engagement rates. By

following a specific theme

or narrative over multiple

Stories, you encourage

users to keep watching and 



engage with your content,

ultimately fostering a deeper

connection with your brand.

Encouraging User-Generated

Content

Themed content and Story

series can inspire your

audience to create and share

their own content related to

your brand or products. This

user-generated content can not

only help increase your brand

visibility but also serve as

social proof, building trust and

credibility with potential

customers.

Streamlining Content Creation and Planning

Having a specific theme or series in mind can simplify the

content creation process, allowing you to plan and produce

content more efficiently. By working within a predefined

framework, you can reduce decision fatigue and focus on

creating high-quality, engaging content that drives sales.



Creating Themed
Content For Stories.
S T E P - B Y - S T E P  G U I D E

Identifying Themes That Resonate

with Your Audience

Start by identifying themes that align

with your brand and resonate with your

target audience. Consider your

audience's preferences, needs, and

interests, as well as your brand's unique

selling points and values. Some

potential themes could include

sustainability, wellness, fashion trends,

or travel.

Balancing Variety and Consistency in

Your Themed Content

While consistency is important, it's also

essential to maintain variety in your

themed content to keep your audience

engaged. To achieve this balance,

consider creating sub-themes or

rotating between different themes

throughout the week or month. This will

help keep your content fresh and

interesting while still maintaining a

cohesive brand aesthetic.



Incorporating Your Brand's Unique Selling Points and

Values

Your themed content should showcase your brand's unique

selling points and values. Use your Stories to highlight what

sets your products apart, share your company's mission and

vision, or demonstrate how your products can solve specific

problems or fulfil specific needs.

Designing Visually Appealing and Cohesive Themed

Content

Ensure your themed content is visually appealing and

consistent by using a cohesive colour palette, font, and design

elements that align with your brand identity. You can also

create custom templates or use design tools like Canva to

design visually consistent Stories that adhere to your chosen

theme.



Developing Instagram
Story Series.
S T E P - B Y - S T E P  G U I D E

Identifying the Objectives and Goals

of Your Story Series

Before you begin planning your series,

identify your objectives and goals.

What do you want to achieve with your

Story series? This could be anything

from increasing product awareness to

driving sales or building brand loyalty.

Planning Your Series: Format, Length,

and Schedule

Next, decide on the format, length, and

schedule for your series. Will it be a

short series consisting of a few Stories,

or a longer series spanning several

weeks? How often will you post new

content within the series? Create a

schedule and stick to it to maintain

consistency and build anticipation

among your audience.

Crafting a Compelling Narrative or

Theme for Your Series

Develop a compelling narrative or

theme for your Story series that aligns



with your brand and engages your audience. Your narrative

could be centred around a product launch, customer

testimonials, or an educational series about your industry.

Ensure that the theme is relevant and interesting to your target

audience.

Using Interactive Elements to Engage Viewers Throughout

the Series

Incorporate interactive elements in your Story series to keep

viewers engaged and encourage participation. Use features

like polls, questions, quizzes, and countdown stickers to

involve your audience and collect valuable feedback. These

interactive elements can help drive higher engagement rates

and foster a sense of community around your brand.



Behind-The-Scenes Series Showcasing Product Creation

or Events

Give your audience a behind-the-scenes look at how your

products are made, or take them along on a tour of your

facilities or events. This type of series can help humanise

your brand and build trust with your audience.

Educational Series Teaching Users About Your Products

or Industry

Create an educational series that teaches users about your

products, industry, or related topics. This can help position

your brand as a thought leader in your industry and

demonstrate the value of your products to potential

customers.

Testimonial Series Featuring Customer Stories and

Experiences

Share customer testimonials, stories, and experiences in a

dedicated Story series. This can provide social proof and

help build trust with potential customers, as well as

showcasing the benefits of your products in real-world

situations.

Examples.



COMMUNITY
BUILDING

S E C T I O N  F I V E



Community
Building.
E N G A G I N G  W I T H  Y O U R  A U D I E N C E

Engaging with your

audience is key to fostering

customer relationships and

building a loyal community.

Use Instagram Stories to

facilitate interaction with

your audience in the

following ways:

Responding to Comments

and Direct Messages

Show your audience that

you value their feedback

and opinions by responding

to comments and direct

messages promptly and

thoughtfully. This personal

touch can help strengthen

customer relationships and

make your audience feel

valued and appreciated.

Sharing User-Generated

Content and Customer

Testimonials

Showcase user-generated

content and customer

testimonials in your

Instagram Stories to

demonstrate social proof

and build credibility.

Sharing real-life experiences

and stories can also help

humanise your brand and

deepen your connection

with your audience.

 

Hosting Q&A Sessions,

Polls, and Quizzes to

Encourage Interaction

Encourage audience

participation and

interaction by hosting Q&A



sessions, polls, and quizzes in your Instagram Stories. These

interactive features can help you gather valuable feedback and

insights while fostering a sense of community among your

audience.

Personalising Your Content to Create an Emotional

Connection

Connect with your audience on a deeper level by personalising

your content to reflect their needs, preferences, and interests.

Share personal stories, milestones, and experiences to create

an emotional connection with your audience and foster a

sense of belonging within your community.



Organising Contests
and Giveaways.
S T E P - B Y - S T E P  G U I D E

Planning and Executing Successful

Contests and Giveaways

Outline the objectives, prizes, and rules

for your contest or giveaway. Ensure

that the entry process is simple and

straightforward, and that the prize is

relevant and appealing to your target

audience.

Promoting Your Contests and

Giveaways Through Instagram Stories

Use your Instagram Stories to promote

your contests and giveaways. Share

regular updates, reminders, and teasers

to generate excitement and encourage

participation.

Encouraging User-Generated Content

and Participation

Ask participants to create and share

user-generated content as part of the

entry process for your contest or

giveaway. This can help increase brand

visibility and foster a sense of

community among your audience.



Utilising Features To
Drive Engagement.
Sharing Exclusive Contents with Close Friends

Use the Close Friends feature to share exclusive content and

sneak peeks with your most loyal followers. This can help

strengthen customer relationships and make your audience

feel valued and appreciated.

Hosting Live Events and Behind-the-Scenes Tours on

Instagram Live

Host live events and behind-the-scenes tours on Instagram

Live to give your audience a glimpse into your business

operations or events. This can help humanise your brand and

foster a sense of connection with your audience.

Encouraging Audience Participation Through Interactive

Stickers

Incorporate interactive stickers, such as polls, questions, and

quizzes, in your Instagram Stories to encourage audience

participation and engagement. These features can help you

gather valuable insights and foster a sense of community

among your followers.

Building Anticipation with Countdown Stickers for Product

Launches and Events

Use countdown stickers to generate excitement and

anticipation for product launches, sales events, or special

promotions. This can help create a sense of urgency and drive

sales, as well as fostering a sense of community among your

audience as they await your big reveal.




